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The Impact of User Engagement Strategies on Revenue Generation in
Pavment Apps

“Dr.Chetan Sarwade (Dr D Y Patil School of Management, Lohegoan)
Dr. Walmik Sarwade (Dr. Babasaheb Ambedkar Marathwada University, Aurangabad)

[his study investigates how user engagement techiques may have a sigmbicant ipact on how
much money 1 made through pavment apps. Payment app developers are always lookmg for
new, ereative methods to draw and keep consumers m an increasmgly competitive industry. This
study s to explore how different user engagement strategies, such push alerts, gamification,
personalised offers, and user experience improvements. contribute to inereased user activity and
transaction frequency. which in wm boosts income. This study miends to shed hght on how
stccesstul user engagement methods may promote revenue growth and sustainability m the
fiercely competitive payment app market through empirical analysis and case studies, The results
of this studv might be a great source of advice for marketers and developers of payment apps
who are looking to improve thew tacties for long-term financtal success, Thas study exammes the
potentzal mpact of various user engagement strategies on user relention, transaction frequency.
and ultimately the finanewl performance of payment apphications, These strategies melude user
mtertace improvements, personahised  notifications,  meentive  programmes, and social
ntegration. This study aims to provide light on the ways in which skiltully implemented user
engagement tactics may act as catalysts for sustamable revenue  development and
competitiveness m the hotly fought pavment app market by utiliing empirrcal data, case studies,
and mdustry mstghts. The findings given here provide developers and marketers of pavment apps
with practical insights that will help them hone therr strategies and solidifv their positions in the
cotstantly changmg digtal financial environment. By caining @ deeper understanding of how
effective user engagement strategies can influence these metnies. pavment app developers,
marketers, and imdustry stakcholders can refine thew approaches. This research ams to provide
actionable recommendations for optimizing user engagement strategies o ultimately bolster
revenue genetation and sustain competitiveness i the ever-evolving digial financial ecosvstem,

Kevword: Pavment Apps. Revenne Generatton, Digital Finance, User Retention, User
Engagement
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Prof. (Dr.) Eknath Khedkar (Dr. D Y Patil School of Management, Charholi (via
Lohegaon) Pune-412105)

in the dvnamic landscape of modern business, organizations tace the imperative to adopt
innovative approaches for effective marketing analysis and management. This abstract
introduces the Integrated Strategies Marketing Analyvsis Management System (ISMAMS). a
comprehensive framework designed to streambine and optimize decision-making processes
within marketing departments. ISMAMS integrates cutting-edge technologies and strategic
methodologies to provide a holistic solution tor businesses secking a competitive edge in
today's rapidly evolving markets, The system begins with a robust marketing analysis
component. leveraging advanced data analyvues and artticial intethgence to interpret market
tends. consumer behavior, and competitive landscapes. ISMAMS then scamlessly integrates
these msights into a centralized management system. allowing for real-time monitoring and
adaptation of marketing strategies. The dynamic nature of the system ensures  that
organizations can swiftly respond to market shifts. emerging opportunities, and potential
threats, Key components of ISMAMS include predictive analvtics. customer segmemtation
tools, and performance dashboards. These features empower markeling twams 1o not only
understand historcal data but wlso anticipate future market dynamics. The incorporation of
machine learming algorithms enables ISMAMS to continuously refine its analyses, providing
increasmgly accurate and actionable recommendations over time, Morcover, ISMAMS
fosters collaboration among  team members by offering a centralized platform  tor
communication and project management. This colleborative environment facilitates cross-
functional synergy, ensuring that marketing strategies align with broader organizational
goals. Additionally, the system’s user-friendly interface promotes accessibility, enabling
team members at all Jevels to engage with and benefit from its functionalities, The
synergizing sophisticated analytics, artificial intelligence, and collaborative tools, ISMAMS
empowers  organizations to navigate the complexities of the contemporary  business
landscape with agility and insight. Implementing ISMAMS positions businesses 1o not only
adapt 1o current market conditions but also to proactively shape the future of their industries.

Kevword:  Muarketing  Anafvsis,  Management  Svstem,  Decision-Making,  Inregrated
Strategies, Predictive Analvties, Artificial hmelligence, Collaboration, Market Trends,
Competitive Landscape, Business Innovation,

Reimagining Globatization: The Power of Digitat ' l M
}QSDS‘ GLOBAL Interconnection in a Deglobalizing Weorld
RANC

13




L th B Y Fatd Edacations Enterprises O

Dr DY PATIL

w Dheolhn Reo H

et haritable Trast
CHOOL OF MANAGEMENT

AENHEF e o ¥ i t3

el 1 bl Phade § ¥

SHhTRG S0 PN ol MMPHII L&D

{Accredited bs NAAC)

Strategies Marketing Analysis & Management System- Dr Chetan Khedkar

First Page of the Journal

ISDSI GLOBAL

Book of Abstracts

ISDSI Global Conference 2023

Reimagining Globalization: The Power of Digital

Interconnection in a Deglobalizing World

27-29, December 2023

Hosted by
aRer gaud FEUnT U, s e e @ o (53530
Indian institute of Management Ranchi, Prabandhan Nagar, Nayasarai Road, Ranchs (435303

https:/dinwanchiacin




e ¥ Paril Educationa {83

Dr D Y PAI‘IL SCH()OL Ol’ MANAG[* MFNT

el ey AL % vrognized i abarashisg, Atfidiated &

v,,i. C-A4BEN .(1,(;. L 18 S BN £ onls nw-g»;:,;

(r‘({ rvdllvd by NAAC)

Strategies Marketing Analysis & Management System- Dr Chetan Khedkar

Content Page

4 Reimagining Globatization: The Power of Digital
.SDS‘ GLOBAL toscrennnection bn a Deglobalising World

27:29, Bocembier 2023 RAMC MY
o

Digital HR Marketing Obseryation Systeny 082

* Ashustosh Khedbar L0 DY Pand School of Massgoment, Charhols (vt Lobegaons Pag-31 21053 i

Fanap Dabade (Navaahyiddn Group ot Indeates, Facolty of Managament - MHBAG 68}
Strategies Marketing Analysis Management System 683

* Ashstonh Khedkar (De 1Y Patd Sciool of Management, Clachol tv Lodicgaoin) Punc- 412105 Iy

Chetag Khedbar (D1 1Y Pant Schoot ol Management, Ulaehob (v Lobegsoni Parae-41210%) Prof

%5 Panath Kbedkar (8 DY Pant Scheo! of Management, Chanholn is i Dofiogsots Pane-41210%)

[t

Unveiling Diserimination: Machine learning Approaches to Detecting Homophobia and
Transphobia in Social Media Commentary 684

*Sargan Yaday (DR Ablushek Kaushitk 1257 Kevin Mue D (DR g
Hospital Supply Chain Performance: Understanding the Moderating Role of Risk
Culture LGRS

*Shiva Saketh Reddy (Umiversity of hyderabudd Pankbor Sanho comoveraty of haderabady xS
A systematic literature review of internal branding for conceptualization........ sesiarsin G806

1y Kanchan Pantviady a tinteroational school of busmess and madia, Nande, Py (NG
Consumer Adoption of Mobile Services at the Base of the Pyramid: An Exploratory
Study 687

fwarvam . HM Ranchsy i [
Exploring the Dynamics: Capital Budgeting Decisions and Stock Market Eiquidity in |
Astan Developing EConomies ... 088 I

*Surae Sevvastava §ldaan nsonie of Techuatogy Jodbpur ) D Prasad Dash dndian Tesinare of
Fochpology Jodhpur ) Qourishankar S Hoemath Cndun Institate of Teotinnlopy K

Baragpur Chnmry
Kuwnsar eI B R Ambedkar Natiomal fimstituie of Tochiotogy falondbary GNK

Determinants of firm ESG performance An institutional theory approach, ... 690

*Nhta Kadu (Oharsee Mongee Instate of Manggemwat Stadies) Sushanta Eabin i Svisbiosis

frrernational) T
Factors Affecting Electric Vehicte (EV) Adoption Intention in India ... wrovers B9 1

i Ambrsh Sosghoi Ragkiye Eaginecring College Nrmmparh Ctiar Pradeshy My Asef Ansan (Rgkova

Pagieenng Uallege Avamparhy Ui Pradesh [

When the Viegger Blows the Horn of Sucial Responsibility: Investigation Based on
SOBRC Modet 693

atbvs Dogra dhnduan Bnstitete of Management (M Amrisars Guebe Singh fdndran Tnstinte of
Musagement (M) Amritsary A et

Differential effects of separated services and unseparated services on Willingness to Pay
093

*Rave Kovan Mudinurg (M Indores “6s

The Evalution of Risk Assessment Through Industrial Evolttion .......oovvniiineinninn. . 096

TS Padoavatt ttarwar (GHTAM School of Basioess - Bengalura Tndsnt Prot. Sassree Mimgo
EOFEAM Sobwool of Busmess - Bemgaturn fndig Prof MOV RAMA PRASAD (GETAM School of
Busimess - Bengalura bdiad 3 " % [T

59
ISSE Glabal Conference 2023




Dr Y Pa wcational Entes table 1

DI‘ DY PAT]L SCHOOL OF MANAGFMENT

i Reecogazed by Govt of Maharashoms, AdBhated te Saviteibag Pha yene Ly
DTE Code MBH RS 5 PUid Conde HRMPOY M(IH

{Accredited by NAAC)

{ Apparovesd by

Strategies Marketing Analysis & Management System- Dr Chetan Khedkar

First Page of the Research Paper Published

Remmagining Glabalization: The Pawer of Digital l ' M
’lSDSl GLOBAL Interconnection in a Deglobalizing Workd b
27.29, December 2023 RAN ML

567 MKT

Strategices Marketing Analysis Management Syvstem

*Ashutosh Khedkar (Dr. DY Patil School of Management, Charholi (via Lohegaon)
Punc-412105)
Dr. Chetan Khedkar (Dr. DY Patil School of Management, Charholi (via Lohegaon)
Pune-412105)
Prof. (Dr) Eknath Khedkar (Dr. D Y Patil School of Management, Charholi (via
Lohegaon) Pune-412105)

In the dvnamic landscape of modern business, orgamizations face the imperative to adopt
innovative approaches for effective marketing analysis and management. This absuact
introduces the Integrated Strategies Marketing Analvsis Management System (ISMAMS), a
comprehensive framework designed to streambine and optimize decision-making processes
within marketing departments. ISMAMS integrates cutting-cdge technologies and strategic
methodologies to provide a holistic solution for businesses seeking a competitive edge in
today's rapidly evolving markets. The systemr begins with a robust marketing analysis
component. leveraging advanced data analytics and artiticial intelligence to imterpret market
trends, consumer behavior, and competitive landscapes. ISMAMS then seamlessly integrates
these insights into a centralized management system, allowing for real-time monitoring and
adaptation of marketing strategies. The dynamic nature of the system ensures that
organizations can swiftly respond to market shifts, emergmg opportumties, and potential
thyeats. Key components of ISMAMS include predictive anslyviics, customer segmentation
tools, and pertormance dashboards. These features empower marketing teams o not only
understand hustortcal data but also anticipate future market dynamics. The imcorporation of
machine learning algorithms enables ISMAMS to continuously refine its analyses, providing
increasingly accurate and actionable recommendations over time. Morcover, ISMAMS
tosters  collsboration  among  twam members by offering o centralizved  platform  for
commumeation and project management. This collaborative environment fucilitates cross-
functional synergy, ensuring that marketing strategies ahign with broader organizational
goals, Additionally, the system’s user-friendly interface promotes accessibility, enabling
team members at all levels o engage with and benefit from its funcuonalities. The
synergizing sophisticated analytics, artificial intelligence., and collaborative tools, ISMAMS
empowers  organizations to navigate the complexities of the contemporary business
tandscape with agility and insight. Implementing ISMAMS positions businesses to ot only
adapt to current market conditions but also to proactively shape the future of their industries.

Kevward:  Marketing  Anafysis, Management  Svstem,  Decision-Making,  itegrated
Strategies, Predictive Analvtics, Arvtificial Intellicence, Collaboration, Market Trends,
Competitive Landscape, Business Innovation.
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In the dynamic landscape of modern business. organizations face the imperative to adopt
innovative approaches for effective marketing analysis and management. This abstract
introduces the Integrated Strategies Marketing Analvsis Management System (ISMAMS), o
comprehensive framework designed to streambine and optimuze decision-making processes
within marketing departments. ISMAMS integrates cutting-edge technologies and strategic
methodelogies to provide a holistic solution for businesses secking a competitive cdge n
todav's rapidly evolving markets. The system begins with a robust marketing analysis
component, leveraging advanced data analytics and artiticial intelhgence to interpret market
trends, consumer behavior, and competitive landscapes. ISMAMS then scamlessly integrates
these msights into a centralized management system. allowing for real-time monitoring and
aduptation of marketing strategies. The dynanue nature of the svstem ensures that
organizations can swiftly respond to market shifts, emerging opportunities, and potential
threats. Key components of ISMAMS include predictive analytics, customer segmentation
tols, and performance dashboards, These features empower marketing cams o not anly
understand historical data but also antcipate future market dynamics. The incorporation of
machine learming algorithms enables ISMAMS to continuously retine its analyses, providing
mereasingly accurate and actionable recommendations over time. Moreover, ISMAMS
fosters  collaboration among team members by oftering a centralized plattornm for
commurication and project management. This colluborative environment {acilitates cross-
functional synergy. ensuring that marketing strategies abign with broader orgamzational
goals, Addionally. the system's user-friendly mterface promotes accesstbility, enabling
team members at all fevels o engage with and benelit from its functionalities. The
synergizing sophisticated analyties, artificial intelligence, and collaborative tools, ISMAMS
empowers  organizations to navigate the complexities of the contemporary  business
landscape with agility and insight, Implementing ISMAMS positions businesses to not only
adapt to current market conditions but also to proactively shape the future of their industries.

Kevword:  Marketing  Analysts,  Muanagement  Svstem, Decision-Making,  Integrated
Strategies. Predictive Analvtics, Artificial Intelfigence, Collaboration, Market Tremds,
Competitive Landscape, Business movation.
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The Duatal HR Marketing Observation System (DHRMOS) represents a cutting-edge
technological solution destgned to revolutionize the way organizations engage with human
resources (HR} and marketing functions, In an era where the mtersection of HR and
marketing is crucial for attracting, retaining, and optimezing talent, DHRMOS emerges as a
comprehensive platform asimed at providing real-time insights mte employee behavior,
recruitment trends. and emplover branding strategies. DHRMOS emplovs advanced data
analytics and artificial intelhgence algonthms to monitor and analyse digital interaciions
within the organizational ecosystem. By integrating with various HR and marketing wols, 1
captures and processes data from recruitment platforms, employee feedback systems, sacial
media channels, and internal communication channels. This holistic approach allows
orgarizations to gamn a nuanced understanding of the employee hifeevele, tfrom recruitment
to retention. One of DHRMOS's key features is its ability to track and assess the effectiveness
of digital marketing strategies i the context of talent acquisition, It provides actionable
msights into the performance of job postings, employer branding campaigns, and social
miedia recruitment efforts. Moreover, the system evaluates the sentiment and engagement
levels of current emplovees, offering  valuable information for refining  internal
communication strategies and enhancing the overall employee experience, The abstract of
the Digital HR Marketing Observation System encapsulates its essence as a transformative
woel at the nexus of HR and marketing. By feveraging digntal data, analvtics, and Al
DHRMOS empowers organizations o make informed decisions, optimize their recruitment
processes, and bolster therr emplover brand. In an era where the war for talent 1s increasingly
fought on digital fronts, DHRMOS emerges as a strategic ally, ushering in a new era of data-
driven HR and marketing synergy.

Kevword: Digital HR, Marketing, Observation Svstem, Analvties, Aruficial Intelligence,
Talenr Acquisition, Emplovee Engagement, Data-Driven Insighs
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Analyvsis of Different Types of Comumer Baying Bebavior snd Response of Marketers
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Abstract

Consumcr behaveor analysis s an smportant snpat for marketers when 3 comes fo
decuding the marketing tacties and strategies. dn general, four types of consumes buyag behaviin
are observed  comples buvinyg behavior, dissonance raducing buving behavior, habatual buving
behavtor, amd vanety secking buying bebavior, The classification tato the four types is based on
two critena of mvobveent of the consamer and differences i competing brands Wik,
complex buyving behavur and disomance reducing buving behavior extibit ngh consumet
mvedvement, habitual buying bebavior and varety seckimg baying behavior show low consumer
mvoblvement At the same tume, while habitsad buving behisvior and dissomance reducing buving
behavier exhibar dow bond differences, compdes busing behavior and vanety seeking buving
behavior show high brand difterences. Marketers should do a proper analvsis of the buving
behavior for therr products and services and desiem thew strategies accordingly. They should also
keep i mind that due to varous factors there might be a change i the tvpe of consumer buving
butiavior over a penod of tme Marketers should make a note of such changes snd respond 10
them by changing the markenng strategy sastably. Thas paper presents an anabyais of difforem

tvpes af consnmer buying behavion and expected responses from marketers

Kevwards: ¢ vasumer buying belwaviow. Respumse from markerces, Marketing strategs consumer

imvadvement. Browd diffevences

Analysis the Growth and fmpact of Covid <19 Situation on Online Shopping
Dr Rupali Pawan Ageawal (Moeom, MBM.P. hd)
Assistant Professor, RO Pated Args, Commerce and Scence Coltege. Shirpur
Murs. Pratima Dinesh Jain (M.com)
Asststant Professer, RO Pated Arts, Commerge and Soence Coltege, Shipus
Abstract:
Phe main purpose of this study s o mvestigate f the Covid- 19 is aggressve people to de

vnbine shoppmg and will they continue dong onbine shopping when tus outbreak w over The
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